priding ourselves on our diversity to help clients deliver a point of difference.
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@ &7 Tyrrells W@iy f2 retkouse dell 7 lfelalt
UBISOFT T - New Product Development ¢ Packaging design ¢ Web design and build, management and hosting, emarketing,
viral emarketing, data capture, social media, strategy reaserch and planning ¢ Brand design and implementation,
advertising concept and development ¢ Copywriting ¢ Illustration ¢ Point of sale, design, production ¢ Photography

and video production (studio and location) ¢ Project and print management ¢ Exhibition, conference and display

I(m * Insight & Planning
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Mark Glynne-Jones
Jump To

Arabella Dymoke

Book launch, Lotte
t_‘ ®. Duncan’s ‘Country
Kitchen’

Hampton Court -

Flower Show

A

Matt Scott
taking the
Tyrrells Taste
Test!

Bacheldre Mill at the Organic
Food Festival, Bristol




- Yrrells

With less than 3 seconds to grab ; el Enn e e T
. roper POpCOm s A & B AT N : s "1,._; <
a consumers attention and 70% of - W : = B s . AR SR SN

purchasing decisions made at shelf,

the importance of good pack

design is clear.

We always ask of ourselves two simple
questions; Is it different? Is it relevant?

If it’s ‘yes’ to both then we’re happy.
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lj(f W, }([t{?j S(ﬂmr v Since before the dawn of Broadband we
@ bhe Staside..” have been developing and implementing

multiplatform online projects.




Our approach to brand design is
to create a distinct identity and
personality whether it’s for an
organisation, product, person

or service.

It often goes deeper than just a visual
identity, creating ‘touchpoints’ for the

target audience.

g b rAR?)?R(»()c”
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~ WIN A DIAMOND
wORTH £3000
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Unique Views:
Best of British

Pack design

Pageviews: 34,713

Peak daily views: 5,824

Website Entries



Using advanced metrics as a

targeting method within the 0
rre S existing Tyrrells Newsletter + 0
databases, we were able to ®
selectively invite consumers
Research to complete surveys on future Year On year

ducts whilst achieving th
Surveys k products whilst achieving the

highest possible conversion rate.

Metric selections included, Age, Sex,
Inclination to respond, Whether they

had clicked a Newsletter before etc etc...

rrells

umd(mtm! Poaain Chip

‘Sales of Tyrrells
have rocketed

37.7%

to £15.7m in the

past year’
The Grocer. Nov 2010

30.25%
(-10.34%) Tyrrells

Invitation Click
Through Rate

Website
Overview







